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Beefeater is a registered trademark of Pernod Ricard. Spirits drinks corresponding to the category of gins are marketed under 
this brand. 
 
This brand has the prestige of being the most awarded gin in the world. It has an international presence and is currently the 
second premium gin in the world, with more than 2.7 million boxes sold. 
 
Beefeater aims to transform the consumer experience, staying true to its origins and without losing the essence of the brand. 
To this end, it is proposed to design an activation of the Beefeater brand in points of sale, events, internet, social networks,… 
That allows the consumer to transform their consumption experience. To this end, the present work develops a communication 
plan for the company.
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